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The ey point o Purple Feel's Toous on serving smaller businesses, as will as #2 wine porifolio, as sucoessiul buikd-
ing blecks. Eary on, the two decided 1o grow their business by focusing on gourmel grocery stores, fine wine stores
and independent restaurants vs. chain-driven businesses. Bausoh says they choose brands based on their own
tasia buds, Weyland developed a tasle for wine in college and Bausch cradils his grandmaother for introducing him
to the bevearage.

it gets us excited, wea lend 1o say "yas'," Bausch said.

Their preferences have steerad them (o "ofl-tha-beaten-path” type wines, from places like South Africa and Ausira-
lig. Those choizes have altracted loval cuslomers such as Tom Vaughan, owmear of Milvaukes's Dowener Wine and
Spirits, who has used Purple Feet since 1997,

“Chris and Mark have phenomenal palates,” Vaughan said. "(Wine} porifolios Bke Chris and Mark's make us ook
bettar”

Wine arrayvPurple Feet offers premium items that retail for $1,000 as vell as brands that retail for less than
%15 per bottle. It represents 81 suppliers for a total of 3,000 wines.

We want fo appeal to paophe who love wine bul doa't worship i1, Bavsch said.

A resurgence in wine consumplion also has fueled growth. The market started rapidly growing, Bausch said, after a
1951 report on the lelevision seres, 80 Minutes.” in which journalizt Morkey Safer falked aboul the "French Para-
doe.” Safer deacnbed how despita their diefs, the French had low instances of heart disease bacause of their wine
consumption.

The nevi building in Pevsaukes Waoads Norhb industrial park is bulll for that grosth, which both axpact to confinue.
Purple Feel will cocupy 25,000 square Teel of the 43 200-square-fool, multitenant bullding, which Brookfiekd's Briohn
Building Comp, is constructing, The building offers more inventory space as well as a larger meeting room for sales
reps. Purpde Feat Holding Co., which Weyiand and Bauvsch sel up, will own a 10 percent inferest in the 52.7 million
project, Briohn s the majorily ovmer.

Beyond seftling inta their new building, Weyland said over the newt five years he hopes to grow Purple Feet to 39
million in revenue and add salespaaple throughout grovdng aneas, such as Milvaukas and Wausau. The twe don't
anlicipate grovdng bevond Wisconsing, however, as it would require additional lleensing. They also balieve i would
compromise their service,

"This is more than enowgh,” Weyland said, "H you spread yourself that thin, things can start failng.”



